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Who we are  
 
 

Our work is inspired by James Hutton: Scottish innovator and 
polymath. A world enlightened by science is a powerful enabler 
and meets an urgent contemporary need.  
 
We are an independent research organisation conducting science on land, crops, and 
natural resources. The products of our research benefits current and future 
generations both in Scotland and internationally.  
 
Of our 500 colleagues, 350 are scientists and 150 provide the professional services that 
enables our work, including an extensive farm, field and glasshouse research service. 
We host Biomathematics Statistics Scotland (BioSS) and 120 post-graduate students 
registered at more than 30 different universities in the UK and internationally. 
In addition to our two main campuses in Aberdeen and Dundee we have 
offices in Edinburgh and three research farms. Over 100 further people 
working in the private sector or for public sector bodies are co-located on 
our campuses. This includes the University of Dundee’s Plant Sciences 
Division who are based on our Invergowrie site. Our subsidiary, 
James Hutton Limited, helps deliver impact by commercialising our 
intellectual property. We recognise that every person in the Hutton 
Group is part of our science team, each with their specific and 
important role to play. We are the sum of these parts, and all play 
a part in the translational approaches we pioneer to make a 
difference.  
 

What we do 

We use science to understand our world better and to provide 
solutions to the climate and nature crises. We innovate, we invent, we discover, we model, we predict, we 
test, we verify, we provoke, we reassure, we advise, we challenge, we motivate, educate and inspire. We 
use our accumulated knowledge, resources and the skills, talents, experience of our people to understand 
and enlighten the choices that governments, society and individuals need to make in relation to land use 
and natural resources for a better world for future generations. We work in the lab, field, farm, in natural 
ecosystems and with communities, on the soil, water, vegetation, crops, nature, people and society. 

We work with partners in over 55 different countries worldwide. Our approach is to take our expertise, 
skills and knowledge from Scotland to other parts of the world, and to learn and bring international 
expertise, knowledge and skills back to Scotland. 
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Our values and ethos 

• We respect and value our people and the people we engage with 
• We want to make a difference 
• We strive to be excellent in everything we do 
• We foster creativity and innovation 
• We lead by example 

Our ethos is the “advancement of knowledge” relevant to the needs and aspirations of society, and we aim 
to achieve this through objectivity, independence and transparency. Showing leadership through our ways 
of working, and in explaining the shared benefits of science and technology to society as a whole. 

Our impact  

The James Hutton Institute collaborates and works in numerous global locations, exporting and importing 
knowledge, impact, innovation, skills, learning and experience.  

Our purpose 

Securing the future through excellent science.  

Our vision 

To be international leaders in science on land, crops and natural resources, working with people to 
provide transformative solutions to global challenges in a way that supports the wellbeing of future 
generations.  

Our mission 

We will conduct excellent, open science through engagement with research partners, business, policy and 
civic society, that challenges conventional wisdom and ensures trust in what we do.  
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Our strategy for 2021-2026 
The context 

The past five years have seen major changes in the external context in which we work. The COVID19 
pandemic has hugely disrupted our way of life and the economy. It has refocussed minds on the need to 
work together to solve global issues including the bigger threats of the Nature and Climate crises for both 
current and future generations. The Global challenges are mirrored in the priorities of the Scottish and UK 
Governments and the European Union’s (EU) Societal Challenges. 

There have been major advances in technology from drones to gene editing, and there is an ever-
increasing need for development of integrated solutions, including incorporating new digital technologies. 
At the same time, there is better understanding of the critical role of social sciences in addressing global 
challenges, and social innovations have emerged in the form of third sector and community-led initiatives. 
The complex and urgent nature of our world’s problems means we need inter-disciplinary and trans-
disciplinary research that brings different skills and expertise to tackle the issues affecting multiple uses of 
land and natural resources. The urgency of the world’s situation means we need to be bolder, undertaking 
more transformative research. 

 

 

 

 

 

 

 

 

 

 

 

What we will do 

We have an established international reputation for working with a diverse range of stakeholders and 
across scientific boundaries. Over the next 5 years we will build on this reputation and extend our use of 
landscape-scale Action Based Research to test interventions aimed at supporting future sustainability and 
to gather evidence on what works more quickly. 

Our plans align with the Scottish Government’s commitment to reducing inequalities, increasing 
innovation, sustainable economic growth, investment in our natural capital and in education, skills and 
learning, and the internationalisation of what we do. 

Working in collaboration with our partner Scottish Environment, Food and Agriculture Research 
Institutions (SEFARI) we will deliver to the Scottish Government’s Environment, Natural Resources and 
Agriculture research programme. In addition, we will support the Scottish Government’s portfolio of 
Centres of Expertise on Climate Change, Waters, Plant Health and Animal Disease Outbreaks, the new 
centres on Biodiversity and Knowledge Exchange and Impact, and Scotland’s underpinning national 
capacity in science. 

We will continue to engage with all parts of society, policy, academia and industry. Innovation happens 
when problems, opportunities, ideas, technologies and common goals are shared. We welcome more 
people to join us on our campuses to maximise knowledge flows through the provision of shared social 
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and collaboration spaces. We will embrace new ways of working through Open Science, sharing our data, 
code, and research outputs and knowledge still further to ensure there is equality and transparency in all 
we do. Our locations, our size, and the way we work all make this easier. 

We will continue to build on our teamwork approach, recognising the role that all play. With new 
harmonised terms and conditions for all our people we have also committed to the Scottish Business 
Pledge, a values-led partnership between Scottish Government and business that is based on boosting 
productivity and competitiveness through fairness, equality and sustainable employment, and our 
corporate activities will continue to demonstrate our alignment with this important commitment. 

How we will make this happen 

We will invest in the infrastructure to support our strategy, with £62m of funding from the Tay Cities Deal 
(TCD) being used to develop our Invergowrie Campus and creating two open innovation centres in the 
International Barley Hub (IBH) and the Advanced Plant Growth Centre (APGC). A further investment will be 
made in our Balruddery Research Farm, a Leaf Innovation Centre, to make it accessible for private sector 
companies wishing to take part in or see field trials on new ways of managing land sustainably. Our 
Glensaugh research farm will see investment in a whole-farm systems experiment that observes, tracks 
and adapts the farm to meet science-based carbon reduction targets and maximises the biodiversity and 
natural capital of the farm. We will work with the Macaulay Development Trust (MDT), investing in the 
campus at Craigiebuckler at which we will create new spaces for private and public sector collaborators 
who wish to join us there and with the Mylnefield Trust (MT) and Scottish Society for Crop research 
supporting our crop research. Our campuses will get new access roads that will enable greater visibility 
and access. This will support the diversity and strength of activity that takes place across our open science 
campuses, including spin-out companies and a thriving and innovative private sector, with science and 
society benefitting from the synergies. 
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The Role  

 

The work undertaken by the James Hutton Group is at the forefront of the global agenda tackling problems 
including impact of climate change and threats to food, biodiversity, soils, and water security 

The delivery of our communications and engagement strategy plays a fundamental role in the future 
development of the organisation. 
 
Main Purpose of Job 

Working closely with the Chief Executive, Deputy Chief Executive, the Executive and Senior Management 
Team, you will develop and pursue clear, confident and strategic communications and knowledge exchange 
objectives, exciting colleagues, stakeholders and the public at large and adding to the sustainability of the 
Hutton Group. 
 
This role is a key part of the Hutton Senior Management Team, and you will join us at an exciting time as we 
seek opportunities to enhance the delivery of our ambitious five-year strategy. 
 
We are looking for a dynamic, flexible individual who can work collaboratively across the Hutton Group to 
best deliver organisational goals and support the needs of our Science departments. 
 
A highly influential and strategic thinker, your relationship-building and networking capabilities will help you 
identify new opportunities, marketing or engagement initiatives that support the aims of the Group. Your 
visionary leadership will ensure your team continues to flourish amidst the challenges and opportunities of 
an ever-changing research landscape.  
 
The role requires a high degree of commercialism and emotional intelligence, as well as resilience and 
flexibility. 
 
Main Duties of Postholder 

• The development and delivery of a communications, knowledge exchange, marketing and engagement 
strategy which supports our mission, enables growth, and enhances our presence and influence at a 
local, national and international level. 

• Leading the public affairs team to ensure proactive communications and marketing activities across the 
Hutton Group. 

• Ensuring we have a systematic, successful and sustained approach to stakeholder engagement. 
• Delivering an events strategy which showcase our work. 
• Develop and maintain effective relationships with key stakeholders. 

Communications and marketing strategy 

• Develop a communications, knowledge exchange, marketing and engagement strategy to build trust and 
awareness of Hutton, providing a strong platform for growth in our network, and influence in the sector  

• Develop an internal communications strategy to ensure all Hutton Group colleagues understand the 
strategic objectives for the Group, providing clarity on the role colleagues in the communications team 
and across the Hutton Group will play in realising the strategy. 

• Develop performance indicators and quality assurance measures to monitor the impact of the strategy 
and drive continuous improvement. 
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Communications and Marketing Delivery 

• Lead implementation of the communications and marketing strategy, taking personal responsibility for 
delivering key aspects of it - including website development, social media, e-communications, marketing 
and media. 

• Refine our core narrative, so that we are able to describe crisply who we are, what we do and the impact 
we have. 

• Lead the production of high quality content, publications and materials, including presentations, reports 
and other documents. 

• Continually develop and refine the Hutton website and all digital and multimedia channels so that they 
serves our needs as an organisation, helping those viewing them for the first time understand what we 
offer, stimulating content for those revisiting and supporting our existing and future stakeholders to get 
best use of the resources we offer. 

• Maintain a consistent identity and high standards and editorial copy and graphic design for all materials 
produced across the Hutton Group. 

• Act as a spokesperson for Hutton Group when necessary. 

Engagement and Knowledge Exchange 

• Map our stakeholders and devise a plan for developing and maintaining positive relationships with them, 
considering the role to be played by Board, Executive, SMT, and the wider communications team. 

• Support teams across the Hutton Group with stakeholder and partner engagement strategies through a 
range of channels including multi-media campaigns, social media, events and newsletters. 

• Work with others to deliver our Knowledge Exchange strategy and ensure that it is aligned with our 
overall communications strategy. 

Conferences and Events 

• Set the marketing and PR strategy for events and conferences and ensure that these events are widely 
known, well-attended and engage with key influencers, opinion formers and stakeholders. 

• Oversee, develop and deliver high quality events across the Hutton Group at key points during the year 
which will be both in person and online.  

Any other duties that may be assigned from time to time that are relevant to the role and grade. 
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Person Specification 
Education/Experience/Skills 

Essential 

We are looking for an ambitious and driven individual able to play a leading role in the next stage of Hutton’s 
development and growth with the following essential skills and experience. 

• Proven leadership experience in communications and engagement 
• Confident, enthusiastic, and driven to succeed in a science/research/business environment 
• A well-rounded skill set and ability to adapt to different departments, processes, and roles 
• A track record of successful people and strategic leadership, with the ability to contribute to 

organisational leadership as part of a team 
• The ability to move seamlessly between strategic thinking and operational delivery and contribute 

to both 
• Strong interpersonal and influencing skills, with the ability to form positive relationships with 

colleagues and stakeholders from a range of backgrounds  
• Creative flair and strong communication skills, both oral and written, including the ability to draft 

high quality documents for a range of audiences  
• Commercial awareness that supports effective business decision making 
• Passionate about the importance of the issues with which the Institute engages 
• An interest in business management /stakeholder engagement  
• A knowledge and understanding of the importance of digital communication in engaging with 

audiences and shaping experiences 
 

Desirable 

• Master’s degree in a relevant discipline (Communications/Science) 
• Bachelor’s (Honours) degree in a relevant discipline (ideally Communications/Science) 

 

Additional Notes and Requirements  

• Engage in continuous personal and professional development in line with the demands of the role, 
including undertaking relevant training and development activities to develop themselves and 
support the development of others within their team 

• Ensure and promote the personal health, safety and wellbeing of colleagues and stakeholders. 
• Carry out duties in a way which promotes fairness in all matters and which engenders trust. 
• Promote equality of opportunity and support diversity and inclusion as well as working to support 

the Hutton Group’s environmental sustainability agenda and practices 
• Have a strong interest in the role science plays in all aspects of our daily life 
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Terms of appointment 
 
Location: Flexible, with ability to work in Dundee and Aberdeen sites as business needs dictate.  
 
Salary: The package will be according to qualifications and experience and appropriate to the level of this 
post. 
 

How to apply 
 
Saxton Bampfylde Ltd is acting as an employment agency advisor to The James Hutton Institute on this 
appointment. 
 
Candidates should apply for this role through our website at www.saxbam.com/appointments using code 
CATANA. 
 
Click on the ‘apply’ button and follow the instructions to upload a CV and cover letter, and complete the 
online equal opportunities monitoring* form. 
 
The closing date for applications is noon on 25th January 2022.  
 
* The equal opportunities monitoring online form will not be shared with anyone involved in assessing your 
application. Please complete as part of the application process. 
 

GDPR personal data notice 

According to GDPR guidelines, we are only able to process your Sensitive Personal Data (racial or ethnic 
origin, political opinions, religious or philosophical beliefs, trade union membership, genetic data, biometric 
data, health, sex life, or sexual orientation) with your express consent. You will be asked to complete a 
consent form when you apply and please do not include any Sensitive Personal Data within your CV 
(although this can be included in your covering letter if you wish to do so), remembering also not to include 
contact details for referees without their prior agreement.  
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LONDON 
9 Savoy Street 
London WC2E 7EG 
 
EDINBURGH 
46 Melville Street 
Edinburgh EH3 7HF 
 
saxbam.com 
 
Partners in Panorama - Search around the world 
panoramasearch.com  
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